
191

ISSN 2299–7164
Vol. 22 (2024)

s. 191–201

Academic 
Journal

of
Modern
Philology

do
i: 

10
.3

46
16

/a
jm

p.
20

24
.2

2.
14

Open Access.  Published by Committee for Philology of the Polish Academy of Sciences, Wrocław Branch and College for Interdiscip­
linary Studies, University of Wrocław. This work is licensed under the Creative Commons Attribution­ShareAlike 3.0 Unported License.

Konrad Klimkowski
Maria Skłodowska­Curie University (UMCS), Department of Applied Linguistics 
konrad.klimkowski@mail.umcs.pl
ORCID: 0000­0002­9835­635X

Katarzyna Klimkowska
Maria Skłodowska­Curie University (UMCS), Institute of Education 
katarzyna.klimkowska@mail.umcs.pl
ORCID: 0000­0001­6388­274X

A Class in Translation Service Provision for Students of 
Applied Linguistics UMCS

Abstract

This study presents how students of translation at the Department of Applied Linguistics UMCS assessed the class 
dedicated to translation service provision competence. Analysed are data in the pre­test and post­test questionnaires 
taken by 30 (pre­test) and 21 (post­test) class participants in its initial implementation in the academic year 2022/23. 
Results indicate a general sense of satisfaction with class content and participation, and the open questions provide 
valuable information on potential areas of class enhancement. The article provides a general outline of the subject: 
content and methods. Apart from regular content­oriented classes, four workshops with language service provision 
professionals were held. Students had optional tasks to take: study tasks to explore selected aspects of business 
functioning in Poland and social media activities to build the brand associated with the class.

Keywords: translation service provision competence, translator education, portfolio management, solopreneurship, 
freelancing

Introduction

Translation as a service and a business activity has become of interest to a growing number of researchers 
over the past two decades. It is true that the service­related nature of translation has been long recognised, 
yet it is particularly the latest research – reviewed briefly below ­ that seeks to answer the question what is 
service, what kind of service translation is, and why seeing translation as service provision and translators 
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as service providers can be beneficial to translation studies and translator education. In the context of our 
study, the educational aspect is paramount. Informed by a vast body of research, the authors developed 
a dedicated class (mandatory academic subject) in building translation service provision competence to 
MA students of translation at the Department of Applied Linguistics, Maria Skłodowska­Curie University 
in Lublin, Poland. The class had its first edition in 2023 and engaged all students of the Department in the 
first year of MA in translation (33 in 2023). This study presents and discusses results from the pre­test 
and post­test questionnaires taken by these students. Both pre­test and post­test bring a lot of information 
to use in the future editions. A general conclusion at this stage of subject development is that its content 
and class interaction is well assessed by the participants, who were also eager to share ideas for potential 
improvements to the programme.

Literature Overview

One of the main concept behind the research we present and the class we describe is that of service in 
general, and of language service in particular. For the sake of brevity, we present the historical outline 
of research on translation service as divided into three chronological stages. The initial stage emerges as 
early as early 1980s, with the seminal functionalist notions of skopos, commission (Reiss & Vermeer 1984) 
and translatorial action (Holz­Mänttäri 1984). It was perhaps for the first time then when translation 
researchers realized and outlined the communicative and collaborative complexity of the translation 
process. The studies of the time mostly focused on the notion of translation as no longer an individual act, 
but a social action. Yet, at the time, the notion of translation service was not addressed directly: skopos, 
commission and translatorial action were abstract generalisations. 

Stage two comes with the rise of sociology of translation, which is a  study of “the sociological 
process of the translation event” (Chesterman 2009: 16). One dimension of the sociological take is 
translator studies – a term which is a deliberate modification of the classical notion of translation studies. 
Chesterman (2009) explains that in translator studies the texts and textual relation stay in the background, 
while “the translators themselves are primary research subjects” (Chesterman 2009: 15). Even though 
Chesterman (2009) is considered a seminal text for sociology of translation, it must be kept in mind that 
this research strand is already outlined in a collective volume by Wolf & Fukari (2007), with Chesterman’s 
own contribution in it (Chesterman 2007). The texts by Chesterman and by other authors in Wolf & 
Fukari (2007) marked an emergent interest in the social and professional functioning of translators and 
interpreters, giving rise to prolific research in the years to follow. A novelty of translator studies was its 
openness to empirical evidence behind phenomena that had previously been taken for granted. This 
is perhaps best evidenced by multiple empirical research contributions by Helle V. Dam and Karen 
Korning Zethesen. The long record of their works includes studies on translator status (Dam & Korning 
Zethsen 2008, 2010, 2011), translator profession (Dam & Korning Zethsen 2016) and professionalism 
(expertise) (Dam & Korning Zethsen 2014). Other empirical research enriching the field includes studies 
like Chodkiewicz (2012), Havumetsä (2012), Kuznik & Verd (2010), Risku et al. (2020) or Ruokonen 
(2013). Among more theoretically oriented studies of the time, Drugan (2013) and Kuźnik (2014) are 
noteworthy, even though the data­oriented studies mentioned above also feature important theoretical 
content. 
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One more type of publication that emerged in relation to the studies typical of stage two were 
those in translator pedagogy. Perhaps the first to be mentioned here is Gouadec (2007). For one thing, 
this monograph offers the broadest available exposition of potential configurations of the translation 
service, often quoted, analysed and developed further in translator studies. An equally vital aspect 
signalled by Gouadec (2007) is how translator education is to make optimal use of what we now about 
the translation process. Another short, but undeniably seminal publication is EMT (2009). As part of 
an educational programme, EMT (2009) was among the first formulations of the notion of translation 
competence (the­then topical concept in translator education) in which service provision plays a pivotal 
role. The above mentioned Chodkiewicz (2012) is an empirical study based to the list of competences in 
EMT (2009). She investigated how active professional translators and translation students perceive the 
skill catalogue produced by EMT experts. Some results are discussed later in this article. Klimkowska & 
Klimkowski (2015, 2020) rely on EMT (2009) for the list of research items in a study to determine the 
entrepreneurial resources of Polish students of translation. 

Even if many of the works listed in stage two overtly used the concept of translation service, service 
provision or service competence, the main focus was placed on translation as product and process, or 
translators as agents in social networks. Stage three introduces a turn in the research optics. Firstly, it is the 
service and the process of its design, delivery and management that becomes the pivot for investigative 
efforts. Secondly, researching the service calls for voices other than those in translation studies or 
translator education.

Business and people skills are only beginning to be included in translator training programmes and 
research agendas, although their relevance has been increasingly recognized […] This is a gap the 
discipline needs to fill in the future. Interesting new avenues for research could perhaps be found 
in the direction of service studies (or serviceology or service science), which looks at service 
management and service innovation across fields. (Koskinen 2020: 146)

Kujamäki (2020) presents an approach anchored in service research called Service­Dominant logic. 
She finds the approach particularly relevant to translation services as it puts strong emphasis on the 
process rather than the product in added value creation. From this perspective, a translation service is 
a translator’s co­creation of value for their clients. To use Reiss & Vermeer (1984)’s concepts, one could 
say that a translation service often has its skopos defined beyond the text and its translation (product). 
The end user value may call for skopos re­positioning to some later stages of text use (for instance in the 
case of research text translation, where the skopos can be placed on the successful publication, rather than 
on translation of the original – for more details, see: Klimkowski 2022). For space scarcity, we refrain 
from discussing this new emergent research trend in details. The reader is redirected e.g.  to (Kujamäki 
2021) for a broader outlook on recent advancements.

Solopreneurship Academy: The Background and Rationale

Solopreneur Academy is an educational brand corresponding to the academic subject Translators on the 
Service Market, which is part of the formal curriculum for 1st year MA translation students (Applied 
Linguistics, UMCS). The decision to have an alternative name for a  regular academic course was 
deliberate: to make the students experience how branding works and what it takes to develop a brand. 
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The point was to build a brand for the class that students can choose to contribute to by their posts in 
social media – more details below. 

Three main reasons are underlying for the subject proposal and implementation. Firstly, the latest 
research discussed above highlights a  need for theoretical investigations into the concept of service as 
the pivot for service provision. In our view, this perspective also needs its extrapolation onto translator 
(interpreter) education. Secondly, a  considerable body of empirical research depicts an extremely 
complex picture of the translation profession, often paradoxical and self­contradictory views on 
translator status and job satisfaction. A good example is (Chodkiewicz 2012), who collected responses 
from 33 professionals and 22 students of translation concerning their assessment of skills that make 
up the translation competence as outlined in EMT (2009). The responses show that despite the vision 
promoted by the EMT (2009) experts that the translation service provision competence is the common 
denominator for all the other dimensions of translator performance, the students and the professionals 
did not acknowledge its role as pivotal. For example, (Chodkiewicz 2012) observes that:

Translation service provision competence “was found highly important by both groups […], 
although it was not among the highest ranked ones. This seems quite unexpected since this “highly” 
practical competence is at the centre of the EMT model and its elements are also highlighted in other 
recent scholarly works […]. (Chodkiewicz 2012: 46) 

Our own research (Klimkowska in print) involving 206 active Polish translators indicates that not all 
aspects of the translation service provision competence are valued the same by the professionals. For 
example, while 87.50% of the respondents assessed negotiating with clients to be a very important skill, and 
83.70% assessed service pricing in the same way, only 51.00% valued skills in service portfolio building that 
high. A noticeable number of respondents (33.70%) assessed the skill as important and another 10.60% 
as rather unimportant. 

Findings of the kind illustrated above are more a regularity than an exception, and they pose an 
obvious question to translator educators: if empirical data do not provide unquestionable support for the 
role of service and service provision competences, should we highlight their role by addressing them in 
dedicated educational components? 

Our answer is definitely positive. Firstly, the fact that either students or professionals assess 
different skills in different ways does not mean that the service­related competences have no place in 
translator education. Irrespective of result fluctuation, only a marginal number of responses could signal 
the irrelevance of the skills in the eyes of professionals or students. Secondly, service­related functioning 
is a transference skill, which equips students with strategies of market functioning that can be extrapolated 
beyond the language service industry. Thirdly, the academic subject that we outline here is implemented 
in a  country whose translation market is characterised by low structuration (European Commission. 
Directorate­General for Translation et al. 2013) and which favours freelancing/solopreneur models of 
service provision. 

Nevertheless, the result fluctuation reported is also a signal that any academic course or subject 
addressing translation service provision needs to be a mosaic of constituents, allowing participants to 
choose those which they find relevant for their learning trajectory.
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Content areas

The content of the class is arranged around four main topic areas:
1. Designing a  service portfolio, to help students realize their fields of interests, modes of 

translation they favour. Students are asked to use three parameters when building their 
portfolios: (a) which fields match students’ interests; (b) which fields offer profitability 
vistas; (c) which fields offer client base opportunities.

2. Designing a  business model in which the portfolio is to be implemented as a  service 
ecosystem. It is a  well­known fact that language professionals can work in a  number of 
variants: in­housing, freelancing/solopreneurship, or hybrid modes. Discussing benefits and 
costs of each option helps students plan their optimal interaction with the language market.

3. Basics of business management is a  component devoted to concepts of income, taxation, 
social levies, formalities of starting and running a business in Poland, IT support for business 
operations etc.

4. Marketing and CRM is to help students define the channels and modes of communication 
with their prospective and present client base. Major marketing and CRM policies are 
discussed for students to be able to decide on their optimal choices.

Multiple Voices

A vital feature of the class arrangement is that apart from regular, curricular classes, four meetings with 
active professionals were planned and arranged. There are two main reasons behind this solution. Firstly, 
the voice of professionals in a  profession­oriented academic classroom (González Davies 2004) has 
a  strong interest­raising and empowering function: it is no longer an academic teacher (who may be 
a professional, but their voice is situationally that of a teacher) who talks, but renowned industry experts. 
Secondly, the content presented by a teacher is “legitimised” by the experts: a teacher does not have to 
argue that ‘this is vital knowledge, this is why you need to know this’ since experts bear witness to that 
knowledge by their actual career narratives.

Marketing Activities

Apart from regular classes and meetings with industry experts, the students have an option to engage in 
social media marketing. This task consists in developing a series of posts in relation to regular classes and 
expert meetings. It makes students experience using social media for (self­)branding purposes, to unveil 
the potential and realise the risks of this marketing channel.
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Study Tasks

Conducting research on a selected aspect of business activity in Poland is another optional activity for 
the students. Topics include researching websites of Polish institutions like Social Security Company, Tax 
Office and other organisations like banks, security companies and accountancy services.

Portfolio

The semester assignment is to fill in data in a personal portfolio covering four main topic areas of the class. 
The students have an oral examination and are asked to discuss, justify and expand on their choices. They 
can also ask questions or seek confirmation to what they wrote. The examination is a dialogical event and 
its main role is formative: helping students determine “where am I on my way and what’s next.”

Pre-test and Post-test: Method and Tool

The research we wish to present in this study comes from a pre­test and post­test questionnaires taken 
by the students. Pre­test was taken at the beginning of the first class before class content and objectives 
were disclosed. The students only had access to an official course syllabus published by the university. The 
subject was mandatory to all students, whereas taking either pre­test or post­test was not. The students 
were informed in writing (within the questionnaire form) about the option to refuse to take part and 
about the fact that the questionnaire is taken for research purposes. The students were asked to express 
their consent to research use in a written and legible form (checking yes/no in a consent formula). The 
pre­test questionnaire was filled in by 30 students (out of 33 total class participants), while post­test by 21 
(out of 33). It must also be emphasised that the questionnaires were not intended primarily for measuring 
skill development in students, but for confirming that the course empowered students’ own work on 
getting ready for the market and determining directions for potential enhancements of the class.

Results

The general perception of the course was positive in the pre­ and post­test. 29 out of 30 taking pre­test 
assessed the subject as a valuable component of their MA course. 20 out of 21 post­test responses stated 
the same.

Table 1. Is it good to have this subject in your curriculum? Own research, chi­square – 2.2435, p=0.5234

  Pre­test (N) Post­test (N)
Definitely yes 16 12

Rather yes 13 8
Hard to say 0 1
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  Pre­test (N) Post­test (N)
Rather no 1 0

Definitely no 0 0
Total: 30 21

Asked about their professional plans after graduation, the respondents answered as follows:

Table 2. Do you have professional plans after graduation? Own research, chi­square ­ 3.5740, p=0.3112

  Pre­test (N) Post­test (N)
Definitely yes 1 2

Rather yes 18 16
Hard to say 8 2
Rather no 3 1

Definitely no 0 0
Total: 30 21

In both pre­ and post­test questionnaires, the students expressed their noticeable interest in service 
provision as a viable professional option:

Table 3. Do you find language service provision an attractive professional trajectory? Own research, chi­square ­ 
0.9486, p=0.6223

  Pre­test (N) Post­test (N)
Very attractive 1 2

Rather attractive 28 18
Hard to say 1 1

Rather inattractive 0 0
Inatractive 0 0

Suma: 30 21

The next questionnaire item was intended to check if the participants realised they need skills to narrate 
about their service to potential clients. The post­test shows a little improvement in this respect:

Table 4. When asked by someone, will you be able to explain what translation services you offer? Own research, 
chi­square ­ 9.2523, p=0.0261

  Pre­test (N) Post­test (N)
Definitely yes 0 1

Rather yes 12 14
Hard to say 6 5
Rather no 12 1
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  Pre­test (N) Post­test (N)
Definitely no 0 0

Total: 30 21

Questionnaire item five investigated the gap between what the respondents expected of the subject (pre­
test) and what they believe they gained (post­test). This item was an open question so the participants 
were able to list more than one benefit. The table below shows the main three categories to which the 
answers can be classified.

Table 5: What expectations do you have of the subject (left­hand column)? On what expectations did the subject 
deliver (right­hand column)? Own research (figures do not sum up to N=30 and N=21 owing to multiple 
responses possible for this item

Pre­test (N) Post­test (N)
Acquiring/enhancing knowledge about the translation market. 

Beginning market activity
30 16

Knowledge and skills on launching and managing a business 26 21
Defining one’s niche or area of translation service provision 19 8

The last three items only occur in the post­test questionnaire. These were open questions intended to elicit 
descriptive assessment of the subject and possible improvements. Selected, most frequent participant 
responses are listed down below:

1. What was missing in the class?
• I’d like more guests
• I’d like more information on employment opportunities
• I’d like more practical information on service provision options now, when at the university
• I’d like to learn about CV and employment documentation
• I’d like to learn more about entering the market
• I’d like to know more about the translation market in Poland and abroad
• I’d like to know more about building my service portfolio
• I’d like more group and team work (workshops)
• I’d like more case studies
• I’d like translator­client role playing activities

2. Which class components/aspects/motives recurred too often or for too long?
• Too many guests
• Too much on solopreneurship at the cost of other forms of market activity (which could be 

more attractive for students)
3. What could make the subject better?
• I’d like to get contacts to attractive employers
• This subject should be held at the BA not the MA course
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• This subject is attractive as such, but the curriculum is overloaded which prevented my 
engagement in the topic the way I’d like to.

Discussion

The data presented above offer an insight into how the students assessed their class what they expected, 
and would expect of it. The data disclose a complex, sometimes paradoxical picture of student assessment 
of the class, their skills, their readiness to self­educate as solopreneurs or as other active market players. 
This is hardly surprising as neither the needs, nor expectations of 30 young adults can be convergent as 
regards career plans. Neither the pre­test nor post­test did investigate the participants’ background in 
service provision or actual interests in becoming language specialists on graduation.

In our view, the responses for the closed items and the open ones testify to the general acceptance 
of the subject in the form delivered, with perhaps one vital exception: the balance between what the 
students expected and what they acquired does not confirm they feel satisfied with post­class skill levels. 
For example, in pre­test 30 (out of 30) students expressed their expectation to get or improve their 
knowledge of the market and skills of entering into the market. Yet, in the post­test only 16 out of 21 
respondents admitted having satisfied their need. The students were much more satisfied with developing 
their personal entrepreneurial potential: 21 out of 21 respondents stated so in the post­test. Only 8 out of 
21 students responded in the post­test that they knew how to determine their area of service provision. 

Notwithstanding the above, some data generalisations seem plausible and can be used to improve 
classroom experience – at least for those students who are interested in the topic. Firstly, the number of 
student voices asking for more practicalities in the class cannot be ignored. The students provided a short, 
but very concrete list of activities to include. Secondly, if more practical activities are to occur in­class, 
the list of four guest meetings will have to be reduced. At the same time, voices of other partners of the 
Academy can be made available to students in an asynchronous mode (recorded interviews for self­study 
on a learning platform). In this way, we can seek to satisfy those students who found four guest meetings 
too much as well as those who would like a greater access to professional voices. Thirdly, the portfolio 
semester assignment must also be discussed in­class to provide guidance to students who want to spend 
more time on nourishing their solopreneur potential.

Conclusions

The literature of the subject unveils a complex network of views on translation service provision, and on 
how the service orientation should inform translator education. It is relatively easy to find empirical and 
conceptual works that would enthusiastically promote the service orientation as vital part of translator 
pedagogy; yet, some data studies and some educational conceptions are not that eager to put strong 
emphasis on translation service provision education. We find the arguments of the former theorists more 
convincing. This is why we decided to give our students an opportunity to engage into a translation service 
provision training on a regular, curricular basis. The most positive outcome of the subject implementation 
is that the majority of the participants found it a  necessary component of their translator education, 
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let alone the fact that some of them would be happy to work even harder on their solopreneurship 
competences than the subject in its initial edition allowed them to. At the same time, the research made 
us realise that to cater for the needs of such a diversified group as 33 students invited to plan their service 
provision careers, we need to provide them with more than just regular, curricular content. A vision that 
could be of better use to students is that of a learning eco­system, where content and interaction can be 
altered depending on learning needs. The research presented above follows the initial edition of the class, 
yet some small­step improvements taking the subject closer to the learning eco­system stage are feasible.

References

Chesterman, Andrew (2007) “Bridge Concepts in Translation Sociology.” [In:] Michaela Wolf, Alexandra 
Fukari (eds.) Constructing a Sociology of Translation. Amsterdam, Philadelphia: John Benjamins; 171–
183.

Chesterman, Andrew (2009) “The Name and Nature of Translator Studies.” [In:] HERMES - Journal of 
Language and Communication in Business. Vol. 42; 13–22. 

Chodkiewicz, Marta (2012) “The EMT Framework of Reference for Competences Applied to Translation: 
Perceptions by Professional and Student Translators.” [In:] The Journal of Specialised Translation. Vol. 
17; 37–54. 

Dam, Helle, Karen Korning Zethsen (2008) “Translator Status: A Study of Danish Company Translators.” 
[In:] The Translator. Vol. 14/1; 71–96. https://doi.org/10.1080/13556509.2008.10799250 [date of 
access: 15 Oct. 2023].

Dam, Helle, Karen Korning Zethsen (2010) “Translator Status: Helpers and Opponents in the Ongoing Battle 
of an Emerging Profession.” [In:] Target. Vol 22; 194–211. 

Dam, Helle, Karen Korning Zethsen (2011) “The Status of Professional Business Translators on the Danish 
Market: A Comparative Study of Company, Agency and Freelance Translators.” [In:] Meta. Vol. 56; 
976–997. 

Dam, Helle, Karen Korning Zethsen (2014) “The Translator as Expert – a Realistic or an Idealistic Model? 
How Recent Empirical Findings Fit into Existing Models of Translation.” [In:] Across Languages and 
Cultures. Vol. 15/2; 261–278. https://doi.org/10.1556/Acr.15.2014.2.5 [date of access: 15 Oct. 2023].

Dam, Helle, Karen Korning Zethsen (2016) “‘I Think It Is a Wonderful Job’: On the Solidity of the Translation 
Profession.” [In:] The Journal of Specialised Translation. Vol. 25; 174–187.

Drugan, Joanna (2013) Quality in Professional Translation. Assessment and Improvement. London, New York: 
Bloomsbury Academic. 

EMT (2009) Competences for Professional Translators, Experts in Multilingual and Multimedia Communication. 
Brussels: European Commission. Retrieved from www.ec.europa.eu/dgs/translation/programmes/
emt/key_documents/emt_competences_translators_en.pdf  [date of access: 28 Aug. 2023]. 

González Davies, Maria (2004) Multiple Voices in the Translation Classroom: Activities, Tasks, and Projects. 
Amsterdam, Philadelphia: John Benjamins. 

Gouadec, Daniel (2007) Translation as a Profession. Amsterdam, Philadelphia: John Benjamins. 
Havumetsä, Nina (2012) The Client Factor: A Study of Clients’ Expectations Concerning Non-literary Translators 

and the Quality of Non-literary Translations. Helsinki: University of Helsinki. 
Holz­Mänttäri, Justa (1984) Translatorisches Handeln. Theorie und Methode. Helsingin Tiedeakatemia. 
Klimkowska, Katarzyna (2024) “Using the Portfolio Method for Training Entrepreneurial Attitudes in Future 

Professional Translators” submitted for print in Academic Journal of Modern Philology (2025).

https://doi.org/10.1080/13556509.2008.10799250
https://doi.org/10.1556/Acr.15.2014.2.5
http://www.ec.europa.eu/dgs/translation/programmes/emt/key_documents/emt_competences_translators_en.pdf
http://www.ec.europa.eu/dgs/translation/programmes/emt/key_documents/emt_competences_translators_en.pdf


201

A Class in Translation Service Provision for Students 

Klimkowska, Katarzyna, Konrad Klimkowski (2015) Kształtowanie kompetencji świadczenia usług 
tłumaczeniowych z perspektywy przyszłych tłumaczy. Lublin: Wydawnictwo Uniwersytetu Marii Curie­
Skłodowskiej. 

Klimkowska, Katarzyna, Konrad Klimkowski (2020) “Entrepreneurial Potential of Students Graduating from 
Translation Studies.” [In:] HERMES – Journal of Language and Communication in Business. Vol. 60; 
13–27. https://doi.org/10.7146/hjlcb.v60i0.121308 [date of access: 15 Oct. 2023].

Klimkowski, Konrad (2022) “An Extended Translation Service Portfolio in Research Translation.” [In:] 
Academic Journal of Modern Philology. Vol. 15; 179–188. https://doi.org/10.34616/AJMP.2022.15.14 
[date of access: 15 Oct. 2023].

Koskinen, Kaisa (2020) “Tailoring Translation Services for Clients and Users.” [In:] Eric Angelone, Gary 
Massey, Maureen Ehrensberger­Dow (eds.) The Bloomsbury Companion to Language Industry Studies. 
London. New York: Bloomsbury Academic; 139–152.

Kujamäki, Minna (2020) “Applying Service­Dominant Logic to Translation Service Provision.” [In:] HERMES 
– Journal of Language and Communication in Business. Vol. 60; 191–207. https://doi.org/10.7146/hjlcb.
v60i0.121319 [date of access: 15 Oct. 2023].

Kujamäki, Minna (2021) “Translation as a  Professional Service: an Overview of a  Fragmented Field of 
Practice.” [In:] Perspectives. https://doi.org/10.1080/0907676X.2021.1981412 [date of access: 15 
Oct. 2023].

Kuźnik, A. (2014) “Translation as a Paradigmatic Universal, Post­Industrial, Knowledge­Based and Innovative 
Service.” [In:] InTRAlinea: Special Issue: Challenges in Translation Pedagogy; [n.p.].

Kuźnik, Anna, Joan M. Verd (2010) “Investigating Real Work Situations in Translation Agencies. Work 
Content and Its Components.” [In:] HERMES - Journal of Language and Communication in Business. 
Vol. 44; 25–43. https://doi.org/10.7146/hjlcb.v23i44.128882 [date of access: 15 Oct. 2023].

Pym, Anthony, François Grin, Claudio Sfreddo, Andy L.J. Chan (European Commission. Directorate­General 
for Translation) (2013) The Status of the Translation Profession in the European Union. Anthem Press. 
Retrieved from https://data.europa.eu/doi/10.2782/64819 [date of access 28 Aug. 2023]. 

Reiss, Katharina, Hans J. Vermeer ([1984] 2013) [Grundlegung einer allgemeinen Translationstheorie]. 
Translated into English by Christiane Nord. Towards a General Theory of Translational Action. London, 
New York: Routledge. 

Risku, Hanna, Regina Rogl, Jelena Milošević (2020) “Researching Workplaces.” [In:] Angelone, Eric, Gary 
Massey, Maureen Ehrensberger­Dow (eds.) The Bloomsbury Companion to Language Industry Studies. 
London, New York: Bloomsbury Academic; 37–62.

Ruokonen, Minna (2013) “Studying Translator Status: Three Points of View.” [In:] Eronen, Maria, Marinella 
Rodi­Risberg (eds.) Point of View as Challenge, Perspektivität als Herausforderung. Vaasa: Vaaki 
Publications; 327­338. 

Wolf, Michaela, Alexandra Fukari (2007) Constructing a Sociology of Translation. Amsterdam, Philadelphia: 
John Benjamins.

Received: 
05.10.2023
Reviewed:
20.12.2023
Accepted:
20.11.2024

https://doi.org/10.7146/hjlcb.v60i0.121308
https://doi.org/10.34616/AJMP.2022.15.14
https://doi.org/10.7146/hjlcb.v60i0.121319
https://doi.org/10.7146/hjlcb.v60i0.121319
https://doi.org/10.1080/0907676X.2021.1981412
https://doi.org/10.7146/hjlcb.v23i44.128882
https://data.europa.eu/doi/10.2782/64819



	sec:vejj7cw
	cGFydDpwbXlkeGw=
	sec:abp4c61wknsf
	sec:ek51sa4v9son
	sec:lvhz8926wzqd
	sec:lzm93xargi5
	tbl:z4y38nlgtp82
	tbl:ung1cfy2exvh
	tbl:ixdj0tu0urt
	tbl:zf07bv0iuoz
	tbl:dmcqvjx6jdwn
	sec:t4teu8w
	cGFydDoxM252amY=
	ref-12245137/HU8GQZE3
	refs
	ref-12245137/6KGG9ZWB
	ref-12245137/TFE8IEIP
	ref-12245137/4KEIT5VJ
	_Hlk182519137
	ref-12245137/QESMMGWU
	ref-12245137/KD7PHSZD
	ref-12245137/QAWY6QFT
	ref-12245137/FMZP5C46
	ref-12245137/FMHKAQRM
	ref-12245137/32JFN2ZT
	ref-12245137/PDM6RH3G
	ref-12245137/E6NZPI5P
	ref-12245137/DMM3EALH
	ref-12245137/MKJK4UIW
	ref-12245137/VF3YJP2N
	ref-12245137/DCNR2LEE
	ref-12245137/ZIIGFNPU
	ref-12245137/GSX4Y6RN
	ref-12245137/BPHCL79M
	ref-12245137/NSDPNEHW
	ref-12245137/ETCJ4AR4
	ref-12245137/52G4T79T
	ref-12245137/BGJNUJWE
	ref-12245137/6L5NJQHN

